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1 Introduction

This policy applies to outdoor signs on all land with@®ardiniaShire Council Theterms used in this
policy have the same meaningsspecified n Clause 73 of thePlanning SchemeThe assessment
criteria in Clause 52.05 should also beonsidered in conjunction with this policy.

1.1 Purpose of Guidelines

Signs have an important role in the built environment. Advertising signs @ssentialto identify,
communicate and market businesses, institutions and buildings across the municipality. Advertising
signs have a significant impact on the public realm and the quality of the streetscape and the
building with which they are visually associated

Well designed and well integrated signage in appropriai@cations can add colour, vibrancy and

interest to an area. A proliferation of signs and poorly designed and located signs can significantly

detract from the attractiveness and amenity of th&hireb s ur ban and rur al envir
gateways, as well as reducing the effectiveness of signs. Council considers it necessary to plan for

the management of advertising signage in the built environment to balance the expectations of

business and economiaevelopment with that of the broader community.

Therecent review ofMunicipal Strategic Statementonducted in 2018 identifies the need to ensure
that signs do not detractfrom the character or appearance of a locality, building or site, but integrate
with building, landscape design and architectureln addition, that an Alvertising Signs Policy be
prepared to enhance good urban design outcomes and manage inappropriate and inefficient
signage that degrades the character of streetscapes and public spaces.

So the Advertising Signag&uiddines has beenwritten to provide guidance for the design and
placement of signs thatare appropriate for various fams of development and context, and tossist
developers, building owners, building tenants, plannin@ermit applicants and residents in
understanding what typeof signs are supported and are not supported iGardiniaShire Council The
illustrations in this documentare avisual aid to demonstrateexamples of goodand bad signs that
anyone wanting to disfay one or more signs shouldonsider before submitting a planning
application.

1.2 Vision

The underlyingvisionfor Advertising $gnage withinCardiniaShire Councikare to:

1 Encourage the development of signage which reflects and respects the context,
having regard to built form height and massing, subdivision grain, landscape,
road hierarchy, openness of the environment and heritage attributes

1 Protect the important view lines and vistas to key buildings, heritage and
landscape qualities which are dighly valued part of the municipality

1 Manage transport corridors with a focus on maintainingad safety,visual order
and avoiding clutter

1 Promote economic development and provide equitabldentification and
marketing of businesses irCardinia ShireCouncil
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1.3 Objectives

The coreobjectivesfor the advertising policy to reflect the vision includes the following:

1 Require advertising signage to respond and enhance the character, scale, architectural
guality and appearance of a building, site and landspa setting.

1 Allow for the reasonable identification and marketing of businesses @ardinia Shire Council

1 Embed stronger urban design emphasis into policy

1 Ensure that signs are designed, positioned and displayed in an appropriate and attractive
manner.

1 Maximise the effectiveness of signs by minimising and consolidating signage to avoid visual
clutter.

91 Provide fexibility within the policy for dealing with changing modes of communication and
new technologies

1 Encourage signs that contribute positively tihe day and night image of activity centreand
town centres

9 Support signs that contribute to the interest, vitality, and improve the quality of commercial
and industrial areas.

1 Ensure that signs enhance residential areas and other high amenity built anatural areas
and do not detract from the appearance or character of the area.

1 Improve the appearance ofShire gateways through the effective, sensitivdisplay of signs
and the avoidance of proliferation and visual clutter.

1 Encourage the continual renewlaand maintenance of existing signage structures to ensure
their presentation does not detract from the urban setting

1.4 Planning Permit

When to use the guidelines

Clause 52.05 of the Cardinia Planning Scheme specifies thosigns, whichrequire a planning
permit. Clause 73 of the Cardinia Planning Scheme defines the signage terms used in relation to
outdoor advertising.

ThisGuidelinesdocumentoperate in conjunction with these Planning Scheme provisions, by setting
out the parameters which Council, in exercising its discretion, will assgdanning permit
applications. Applicantsmust use the Guidelinesas a basis for designing advertising sigrthat

require a planning permit including new signage and/or modifying or replacing existing signage in
Cardinia Shire Council

The key requirements and desigperformance standards of theséuidelines will form anew Local
Policy- AdvertisingSignage atClause22.XXof the Cardinia Planning Scheme.

This document wil|l be used by Counci l Of ficer ds
advertising signs to ensure consistency with Council Policy. It is noted that Council encourages use of
the Guidelnes whether a permit is required or not.

Do | need a Planning Permit?
To determine whether a planning permit is required for an advertising sign, please contdatdinia
Shir e Clatutorg Pldnring team orl300 787 624.

You may be eligible for a VicSmart Planning Permit application to display a sign. You can learn more
about the VicSmart pr oc ewvwsv.cdrdnia.vig.gevatli ng Counci | 0
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2 Policy
2.1 General

It is policy that advertising sign proposals are assessed against the following criteria, that the sign/s:

1. Advertise and identify the business and service provided on the site amot details of product/s
sold.

Avoid excessive or repetitive advising on abuilding or site.
Be located within thesite the business operates on.

Arelegible and concise in content andre designed taking into account how they will be viewed
and read fromdifferent modes of travel.

Areof innovative designand enrich pedestrian vsual experience.
Are not located on a council road.

Except for freestanding promotional pole signs, where practicablsijgnsare integrated with
existing buildings and structures rather than erected as staralone structures.

Signs in strip developmentadjoining residential areas do not face adjoiningwellings.

Signs on heritage buildings or objectare carefully designed to integrate with théuildings'
architecture without obscuring the buildings' importardrchitectural featuresand detailing.

10. Materials and olours of signs havesufficient contrast between the background and the
letters/symbols so thatthey are legible/readable both dumng the day as well as the night, and
eliminate glare

11. Consider Ecologically Sustainable Development (ESD) miiplesin the use ofmaterials and
lighting to achieve energy efficiency.

12. Areerected in a manner such thathey are at a safe atarance above the footpath (a minimum
of 2700mm from ground level) and are set back at least 750mm from the kerb line if theggis
are located on streetfronting development and pratude from the property boundary.

13. Do not compromise the structural integrity and safety of the hosuilding/structure.
14. Do not impair the effectiveness of the surrounding security and emergersigns.

15. Provide adequate space for all occupancies to display signage where a building or site is
occupied by more than one business.

16. Complement the architectural design, form and scal&f the host building or land and not
obscure a buil di nfgafuses oaglazed sutfaeast ur al f or m,

17. Does not protrude above rooflines or parapets, or beyond the edges of fascia or walls of the host
building.

18.Be designed so the signds supporting structur e
building.

19. Concealelectrical services to a sign.

20. Be designed and placed in a manner that accounts for the lotgrm maintenance needs and the
ease of changing messages if reusing the existing mountings and service installations.

21. Where in residential areas and other high amenigreas, does not detract from the appearance
or character of the area.

22. Protect areas of environmental and natural significance by limiting signage within, adjoining or
facing these areas.
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23. Be compatible with and complement the type, design and character ofigting signs in the
streetscape and surrounding area.

24. Enhances major entrances / gateways to the municipality by positively contributing to urban
design.

25. Signs in languages other than English are only encouraged if they includeaaslation into
English.A maximum of two languages is preferred to reduce clutter.

26. Do not affectroad safety. A sign is a safety hazard if the sign:

fObstructs a driverds |l ine of sight at an i nt e
property.

fObstr uct s evwof atrafficccentrobdevice, br is likely to create a confusing or
dominating background which might reduce the clarity or effectiveness of a traffic control
device.

9 Could dazzle or distract drivers due to its size, design or colouring, or it beingrilhated,
reflective, animated or flashing.

s at a location where particular concentration is required, such as a high pedestrian volume
intersection.

11s likely to be mistaken for a traffic control device, because it contains red, green or yellow
lighting, or has red circles, octagons, crosses, triangles or arrows.

T Requires close study from a moving or stationary vehicle in a location where the vehicle would
be unprotected from passing traffic.

T Invites drivers to turn where there is fast moving traffic ohé sign is so close to the turning
point that there is no time to signal and turn safely.

11s within 100 metres of a rural railway crossing.
fHas insufficient clearance from vehicles on the carriageway.

fCould mislead drivers or be mistaken as an instructido drivers.
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3 Sign Types

This section details the requirements relating to specific types of signs, and includes the details for
each sign type including term, definition and design guidelines. The outdoor advertising terms and
definitions are in accordane with Clause 73 Outdoor Advertising Terms of the Cardifnning
Scheme.

3.1 Above Verandah' Awning Sign

A sign above a verandah or, if no verandah, that is more than 3.7 metres above pavement level, and
which projects more than 0.3 metres outside thsite.

Design guidelines:

9 Limited to two signs per site, or one sign per occupancy where there is more than one tenant in
the building and the sign does not create visual clutter.

1 Should be consistent with any existing / proposed streetscape signage samei.e. Urban Design
Framework / Streetscape Masterplan.

3.2 Banimated (Animated) Sign

A sign that can move, contains moving or scrolling parts, changes its message, flashes, or has a
moving or flashing border.

Design guidelines:

Animated signage istrongly discouraged in sensitive areas such as residential, rural and
conservation zoned areas, heritage places and other areas which have advertising signage controls.

Animated signageare permitted in Cardinia Shire Councilvhen it is:

Limited to one per premises.

Not adjoining or facing dwellings or public parks / reserves.

Not located on the roof of a building, above an awning or verandah.

Setback from the road pavement to avoid being a traffic hazard or cause loss of amenity.
Static with a minimal mmber of changes per day. Where changing messages are appropriate a
minimum dwell time ofnot lesser than45 secondsshould be applied with noblank screen
between messages.

1 Notusing animated effectssun  as O0f aded,n8.zoomd or Ofly

=A =4 =8 -8 =9

NOTE: Where relant, the signage requirements and performance standards of Section3.
Electronic Signs malso apply.
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3.3 Bunting Sign

An advertisement that consists of bunting, streamers, flags, windvanes, or the like.

Design guidelines:

Bunting Signs are not supported withi€ardinia Shire Councilvhere they do not provide or are not
directly associated with clear identification of a business on atai

A bunting signshould:

9 Be imited to one per premises.

1 Contributeto the visual appearance and amenity of commercial or industrial site.
1 Benot located in sensitive land use areas.

3.4 Business Identification Sign

A sign that provides business identification information about a business or industry on the land
where it isdisplayed. The information may include the name of the business or building, the street
number of the business premises, the nature of the business, a business logo or other business
identification information.

Design guidelines:

Business Identification Signagshould be:

1 Limited to a maximum of two signper tenancywhere sign is at ground level of a building.

1 Limited to one sign per business / tenancy when in a freestanding retail centre where multiple
tenancies have direct fronhges to car parking areas or streets and the signage is consistent
and equally proportional with adjoining businesses.

Placed on the parapet of a building whether it is single or double storey.

Not be located on a Council road or reserve.

Located on the fgade of the building or on any approved pole / panel sign when designed for
freestanding retail centres and for major tenant businesses.

Located on the wall / fagade of a building or within a 5 metre distance of the building on the site
in which the business operates where no parapet exists.

Located within a recess or in a specific and designated location that respects the character and
scale of the building when designed as part of a new development.

Placed a minimum height of 2.7m clear above the footpalifif applicable) and not project more
than 1 metre.

Not exceedng 30% of the total area of all walls on which that signage is located.

Clear in its font and print, contain few words and be colour contrasted to be readable.

= = = = = = =4 =9
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3.5 Direction Sign

A sign notexceeding 0.3 square metres that directs vehicles or pedestrians. It does not include a
sign that contains commercial information

Design guidelines:

Direction signs should:

1 Not exceed 0.3 square metres in sighage area.

1 Not exceed more than one sign pdsusiness and be displayed on the subject site, unless it can
be demonstrated that additional signs are required (i.e. to accurately locate the business).

1 Clearlyprovide a directional message only, and should not promote a business or a product.

NOTE

Direction signs are used to direct vehicles and / or pedestrians. They do not include signs that
contain commercial information, although there are occasions when the business identification logo
is integrated with a direction sign.

3.6 Electronic Sign

A sign hat can be updated electronically. It includes screens broadcasting still or moving images.

Design guidelines:
ElectronicSigns are strongly discouraged.

Electronic signageshould be permitted in the following location®©NLY
9 Major Activity Centreprovided a community benefit can be demonstrated; or
1 Adjacent to a Freeway which does not have a rural or residential interface.

An electronic sign must demonstrate that:

1 The level and intensity of illuminatiotreatment that does not result in light spil distracting glare
and does not affect tle amenity of surrounding areas.

1 The location and size of the sign is appropriate and does not cause distraction to road users.

1 The sign is justified in terms of the location, existing or proposed use and openimgifs of the
business (if relevant).

1 It meets VicRoads requirements where the sign is located adjacent a Freeway,

For Electronic Signage greater than 18 square metres in area, and located in a Major Activity Centre,
the following additional requirements inlude:
- A minimum dwell time of 45 seconds with no blank screen between messages.
- The sign provides 25% of the screen time for a community benefit i.e. is used to screen real
time information (such as time, weather, or news headlines), is used to broadcasjor
events (such as sporting or cultural events), and / or offers free advertising for local
community organisations or events.
- Avoiddisplayingalcohol and gambling related promotions.

Cardinia Shire Council AdvertisingSignage Design GuidelinegDraft) October2019 Page7 of 29



3.7 Home Occupation Sign

A sign at a dwelling that advertises a homeccupation carried on in the dwelling, or on the land
around the dwelling.

Design guidelines:

Home occupation signs should:

1 Face the road with thehighest amount of traffic flow.

1 Be located at the front of the property, within the landscaping treatmeand be no higher than
2 metres above the footpath levkif it is a freestanding sign.

1 Be professionally designed and printed.

1 Not be artificially lit or consist of any bunting, flags or streamers.

3.8 Floodlit Sign

A sign illuminated by external lightingrovided for that purpose.

Design guidelines:

Floodlit Signagemust be:

1 Limited to one sign per site, unless compliance can be demonstrated with the objectives of
these Guidelines and requirements of th€ardiniaPlanning Scheme.

1 Compatible with, and réevant to the location, type, use and opening hours of the business.

1 The sign itself is at a scale and size which does not dominate the relevant streetscape or

location and has considered the relevant streetscape character and overall design style and

intent of surrounding built form and land uses.

The intensity of illumination does not cause light spill and result in loss of amenity to the

surrounding area.

Baffled treatment is provided to avoid distracting glare to surrounding areas.

The effectiveness andegibility of neighbouring signs are protected.

Designed so no cabling and light fixtures are exposed.

The numbers of floodlights are minimised and are appropriate for the size and scale of the

proposed sign.

=A =4 =8 =9 =

3.9 High Wall Sign

A sign on the wall of duilding so that part of it is more than 10 metres above the ground.

Design guidelines:
High Wall Signage is discouraged with{dardinia Shire Council

Where High Wall signs are proposed they must:

1 Bedisplayed on a building which is greater than8storeys in height or at a location which
supports a prominent sign and is located within a retail / commercial acifiy centre or industrial
area.

1 Be located along the building frontage (where relevant), and the size must be proportionate to
the building and surrounding built form.
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1 Not protrude above the wall height and be fixed to the wall.
1 Only display appropriate information relating to that particular business.

3.10 Reflective Sign

A sign finished with material specifically made to reflect external light.

Design guidelines:
Reflective signs are discouraged i@ardinia Shire Council

They may be permitted where they:
1 Are limited to one per site / business / development.
1 Do not dominate the building(s).

3.11 Internally Illuminated Sign

A sign illuminated bynternal lighting or which contains lights or illuminated tubes arranged as an
advertisement.

Design guidelines:

Internally illuminated signs should:

1 Be located at graind level in an activity centre.

1 Be compatible with, and relevant to the type, use armpening hours of the business.

1 Enhance the architectural styleheritage andor the character of the building.

1 Integrate their light fixtures, cabling systems and junction boxes within the sign structure.

1 Not interfere withthe effectiveness and legibity of neighbouring signs.

1 Avod flashing light and animation.

1 Ensure baffled treatment is provided to avoid the unnecessary spifllht and distracting glare.

3.12 Panel Sign

A sign with an advertisement area exceeding 10 square metres.

Designguidelines:

Where Panel signs are proposed they must:

1 Be placed on a largescale industrial / commercial use building with a significant frontage to a
road in the Road Zone Category 1 (RDZ1) or CategoRDZ2).

1 Permit only one sign per building, unless building has dual frontage (corner site), then one sign

may be permitted on each frontage.

Refer to one business only.

Be attached to the buildng to which the sign relates.

Not extend above the roofline of the building.

Not obscure activity inside the bilding or restrict street surveillance from buildings.

=A =4 =8 =9
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3.13 Pole Sign

A sign:

a) on a pole or pylon that is not part of a building or another structure;
b) that is no more than 7 metres above the ground;

¢) with an advertisement area not exceeding 6 squareetres; and

d) that has a clearance under it of at least 2.7 metres.

Design guidelines:

Pole signs should:

1

1
1
1
1

Be restricted to one sign per group of premises (i.e. one Pole Sign for a group of shops, industrial
or restricted retail premises).

Be incorporated into the landscape treatment.

Ensure the signage structure does not protrude over a footpatroad or adjoining property.

Include the name / location of the retail centre (if applicable) on the sign as the first (top) item

on the pole and onlymajor tenarts are advertised on that sign.

Consolidate signs where possible andave regard to the size andiumber of PoleSigns on

adjoining properties.

3.14 Sky Sign

A sign:

a) on or above the roof of a building, but not a verandah;

b) fixed to the wall ofa building and which projects above the wall; or

c) fixed to a structure (not a building) so that part of it is more than 7 metres above the ground.

Design guidelines:

Skysigns are discouraged in Cardinia Shire Council.

T

T

Councilencourageseffective and well designed signage on the building as an alternative to a
Sky Sign that can lead to clutter and a crowded skyline.

Sky sign;
(a) on or above the roof of a building, but not a 0 Identify the major tenants of a shopping
verandahshould: centre.
0 Only belocated at the main entry points
for a shopping centre.
(b) fixed to the wall of a building and which 0 Identify the major tenants of a shopping
projects above that wall should: centre.
0 Only be located at the main entry points
for a shopping centre.
(c) fixed to a structure (not a building) so that part 0 Only be permitted for identification at the
of it is more than 7 metres above the ground major entry points / gateways to an
should: Activity Centre.
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3.15 Verandah Fascia& Under VerandahSign

Sign locatedunder the verandah or displayed alug the fascia of the verandahThese are to include
signs (no more than 3.7m above pavement level) where no below no verandah exists.

Design guidelines:

1 Verandah Fasciaand Under VerandalBigns are consideredippropriate where the sign:
0 Is atleast 2.4metres above the footpath level.

0 Does not project further than the verandah level.
0 Does not exceed 0.5 metres in height and 0.3 metres in depth for an Under Verandah Sign.
0 Has a maximum height of 0.5 metres for &erandah Fascia Sign.

3.16 Promotion Sign

A sign of less than 18 square metres that promotes goods, services, an event or any other matter,
whether or not provided, undertaken or sold or for hire on the land or in the building on which the
sign is sited.

Design guidelines:

Where relevant, the provisions of Sections 3.1 to 3.16 ofdékse Guidelines may also apply.
Promotion Signs that are located away from the place of business are discouraged with the
exception of those listed under Section 3.17 (subdivian and new estate signs) of these Guidelines.

Subdivision and New Estate Promotion Signs will only be permitted suj® the following

conditions:

1 Are not within a road reserve.

1 Are temporary and relate to Sale Offices and Display Villages or promotibresidentid and
industrial subdivisions.The signage must be removed once land sales have ceased, or when the
planning permit expires (whichever comes first).

Where on a Freeway and Highway, must be for the purposes of promoting residential estate
subdivisions only.

Wherever possible, be located on the subject land that is being subdivided or sold.

Not be an internally illuminated, floodlit, animated, electronic, or reflective sign.

Have no additions, flags, streamers or appurtenances added to the sign.

One onsite Promotion Sign is permitted per road frontage. Consideration can be given to the
establishment of a second orsite road frontage sign where the road frontage is greater than one
kilometre in length.

Onsite subdivision promotion may includexied Pole Signage with banners along the main
entrance road to the estate.

Signs not on the subject site should be no further than five kilometres from the boundary of the
particular subdivision or development to which they relate, and:

Should be setback aninimum of 3 metres from the title boundary of private land (this condition
does not apply to sigs along Freeways and Highways).

For signs located along Freeways and Highways must be setback a minimum of 10 metres from
the title boundary of private land.

No more than three offsite signs should be approved per development in excess of 200
residential lots, with a minimum separation distance of approximatelyie kilometre between

each sign.

= =4 =4 =9 =
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1 No more than five offsite signs should be approved per developmeiri excess of 2,000
residential lots, with a minimum separation distance of one kilometre between each sign.

1 Offsite estate signs should be located at least 250 metres from any other Subdivision and New
Estate Promotion Sign, regardless of whether thegvertise the same or differing estates.

9 Offsite signs should not be located within 500 metres of eaff ramps on Freeways.

Promotional signage (including signage on trailers) which does not relate to product, goods or serves
offered for sale on the langl will not be supported by Council.

Council will not support the display or parking of moveable signage, including trailer signage on any
land, including Vic Roads or Council road reserves.

3.17 Major Promotion Sign

A sign which is 18 square metres or greatehat promotes goods, services, an event or any other
matter, whether or not provided, undertaken or sold or for hire on the land or in the building on
which the sign is sited.

Design guidelines:

Generally, when these signs are used they do not relatethe business or lad on which they are
displayed.
Should a business consider they have adequate justification for the need for a Major Promotion Sign
it will only be considered appropriate withi€ardinia Shire Councilvhen the sign:
1 Has concealed its spports, cabling, lighting and electrical within the sign design.
1 Is well removed from other Major Promotion signs to ensure they dot dominate the
streetscapeor landscape.
1 Are confined to Major Activity Centres, abut a Road Zone Category 1 (RDZ1)aamdbcated
away from residential areas.

Subdivision and New Estate Promotion Sigm@se permitted subject to the following conditions:

1 Are temporary and relate to Sale Offices and Display Villages or promotion of Residential and
Industrial Subdivisions.The signage must be removed once land sales have ceaggakt phase
of construction) or when the planning permit expires (whichever comes first).

1 Where on a Freeway and Highway must be for the purposes of promoting RetideEstate

Subdivisions only.

Wherever possible, be located on the subject land that is being subdivided or sold.

Not be internally illuminated, floodlit, animated, electronic, or reflective signs.

Have no additions, flags, streamers or appurtenances added to the sign.

Not exceed 21 sgare metres (per sign face).

Signs should be setback a minimum of 5 metres from the title boundary of private land.

Signs not on the subject site should be no further than five kilometres from the boundary of the

particular subdivision or development to wibh they relate.

Signs within a road reserve will not be permitted.

Signs located along Freeways and Highways must be setback a minimum of 10 metres from the

titte boundary of private land.

9 Signs along the Freeways and Highways must take into consideratiba views of VicRoads who
are the relevant referral authority.

1 No more than three offsite signs should be approved per development in excess of 200
residential lots, with a minimum separation distance of approximatelye kilometre between
each sign.

=A =4 =8 -8 -8 =9
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No more than five offsite signs should be approved per development in excess of 2,000
residential lots, with a minimum separation distance of one kilometre between each sign.
Offsite estate signs should be located at least 250 metres from any other Subdiais and New
Estate Promotion Signs, regardless of whether they advertise the same or differing estates.
Oftsite signs should not be located within 500 metres of eoff ramps on Freeways.

One onsite Promotion Sign is permitted per major road frontage.o@sideration can be given to
the establishment of a second ossite road frontage sign where the road frontage is greater than
one kilometre in length.

1 Onsite subdivision promotion may include fixed Pole Signage with banners along the main
entrance road b the estate.

=A== = =4

NOTEWhere relevant, the signage requirements and performance standards of Sections 3.12 also
apply.
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4

Design Guidelines for Specific Land Use

Different land uses have individual characteristics that warrant individual attention. This section
presentsCar di ni a S heguiremen@saalating o kighsin different land uses, and includes
the following details for each sign type:

= =4 =8 =9

Identification of land use type

Identification of preferred signage type per land use

Gener al 6Design Guidelinesd for signage pe
6Specific Guidelines®6 for signage per | and

4.1 Commercial (Shop & Office) Areas

Design Guidelines
Recommended advertisingipproach for commercial (shop and office) areas is:

T

1
1
1
1

Signage should stimulate interest in the business or service provided on the site and enhance
and contribute to the vitality and visual amenity of the commercial area.

Signs on the facade of buildings shdd not occupy more than 50% of the wall area above a
verandah, or if no verandah 50% of the totdfont facade wall.

Signs should not occupy more than 50% of an awning.

For premises with a frontage of less than five metres, a maximum of eight square metoé the
preferred signage type (see below) will be permitted.

The painting of corporate colours on the exterior of a building is considered to be signage and
should be limited to only the front facade of a building where it has a direct frontage to adazr
car parking area.

Avoid above verandah signs, sky signs, high wall signs and bunting signs that are actively
discouraged withinCardiniaShire Councikind considered inappropriate for this location.

Preferred signage types:

Verandah Fascia Sighage
Under Verandah Signage
Business ldentification Signage
Internally llluminated Signage
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Figure 1. Encouraged Sign Types for Shops (Double Storey)

Parapet sign s —

Under verandah sign

=

-
Variable message sign
(electronic sign)
Small scale only

-
Verandah sign

Window sign
(lesser than 20%
of window pane)

Figure 2. Encouraged Sign Types for Shops without verandah (Double Storey)

Parapetsign *

Projected sign

window sign "
(lesser than 20%
of window pane)
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Figure 3. Encouraged Sign Types for Shops without verandébouble Storey)

"= Pparapet sign

— — & Projected sign

Tw Window sign (Transom window)
lesser than 20% of window pane

Figure 4. EncouragedSign Types for Shops (Single Storey)

———= Parapet sign

N
Variable message sign
{electronic sign)
Small scale only

Window sign
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Figure 5. Encouraged Sign Types for Shops without verandah (Single Storey)

-
Parapet sign
\/.\.
./

Window sign

(lesser than 20% =

of window pane) Variable message sign

(electronic sign)

Small scale only

Figure 6. Discouraged Sign Types

Oversized parapet sign =
(protruding above fascia)

Sky sign

Above verandah sign

Free standing sign
(not attached to building)

Window sign
(greater than 20% .
of window pane) Variable message sign Column/ pilaster sign
(electronic/ banimated sign)
Large scale only
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Figure 7. Discouraged Sign Types

——na V- Board signs/ lightboxes
above verandah

A-frame restrictions apply to
certain areas
(Refer to Temperory Signs Policy)

Major promotional sign

4.2 Shopping Centres (Activity Centres, Town Centres)

ShoppingCentresincludes free standingretail centres located on a prominent corner site and/or
adjoining a Road Zone Category 1 or 2 (RDZ1 or RQ42)ge and neighbourhood Activity Centres
(that generally have one central built form area but are comprised of amber of tenancies), and
traditional main streets within townships. These shopping centrésve a high degree of visibility
from the surrounding area.

Design guidelines:

Recommended approach for frestanding shopping centres includes that signage shoulzk:

9 Incorporated into the design of the building form.

9 For an individual business, advertising on the exterior of a building should only be permitted
where the tenancy has direct external frontage to a carpark. Business identification signs should
be corsistent and uniform in size and preferably located on the businesses verandah fascia or
parapet.

9 Business identification signs on external walls should:

- Be proportional to the building and is positioned on the building facade.
- Designed into and complementshe architecture of the building.

- Not protrude above the roofline.

- Identify the name of the shopping centre.

Specific Guidelines for Activity Centres
This applies to 6Activity Centresd arCdrdillaMet r opo

Planning Scheme
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1 Pole and freestanding panel signs should:
- Be limited to one sign per road frontage.
- Display the name dthe shopping centre at the top of the sign and list tenants of the site
beneath the name of the shopping centre.
- Beincorporated into tle landscaping treatment.

Specific Guidelines for Neighbourhood Centres

This applies to centres that ar e ithe €ardiniaPlaneidy a s
Scheme
1 Poleand freesstanding panel signs should:

- Be limited to one sign pecentre.

- Display the name of the shopping centre at the top of the sign and list tenants of the site

beneath the name of the shopping centre.

- Beincorporated into the landscaping treatment.

- Have a maximum height of six metres.

- Not have adverse impacts upomesidential amenity.

Preferred Signage Types

Verandah Fascia Sighage
Under Verandah Signage
Panel Signage

Pole Signage

Directional Signage

Business ldentification Signage
Internally llluminated Signage

Figure 8. Encouraged Sign Types for Shops in Town Centres
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Figure 9. Encouraged llluminated Sign Types for Shops

Parapet sign

Variable message sign
(electronic sign)
Small scale only

Projected sign

Figure 10. Encouraged llluminated Sign Types for Shops

Projected sign

l'/
Under verandah sign
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4.3 Free Standing 6Padd Sites

6Padd sites include freestanding service stati
(medical centre) ad veterinary centre land uses. Generallp padd sites are | ocate

corner sites and/or on freeways, highways and main roads and prefer a package of advertising
signage as part of a planning permit application for use and development.

Design gudelines:

Recommended approach for frestanding pad sites include:

1 The siting and design of the sign contributes to good urban design outcomes.

Be designed to minimise visual clutter and unnecessary repetitiveness.

Incorporated into the design of théouilding form.

Be design so the signage does not obscure views from windows to, or passive surveillance of,

pedestrian activity areas, car parking areas and streets.

Business identification signage on external walls, only permitted where the sign:

- Does notprotrude above the roofline.
- Identifies the name of the tenants (or business logo) only.

1 Business identification signs should be consistent and uniform in size and preferably located on
the businesses verandah fascia or parapet.

1 PolePylon and freestanding panel signs should:

- Be limited to one sign per road frontage.

- Be less than seven metres in height.

- Incorporated into the landscaping treatment.

- Not have adverse impacts upon residential amenity.

1 Direction signage for a pad site should:

- Be limited to one per road entry point.
- Not exceed 0.3 square metres in size.

9 For an individual business, the painting of corporate colours on the exterior of a building is
considered to be signage and should be limited to the front fagade of the tenangiiere it has
frontage to a car parking area or road.

1 Internally illuminated, floodlit, animated, electronic and reflective signs are highly discouraged on
sites or in locations where they will impact upon residential amenity.

1
T
T
T

Preferred Signage Types

Verandah Fascia Signhage
Under Verandah Signage
Panel Signage

Pole Signage

Directional Signage

Business ldentification Signage
Internally llluminated Signage

4.4 Industrial and Restricted Retail Areas

Design guidelines:

Recommended advertising approach for lanzbned for industrial and restricted retail areas:

1 Be located on buildings, awnings or within built elements.

1 Be limited to the front and sides of buildings. Business identification signage is discouraged at
the rear of buildings.

1 Should not appear as a dminant feature of building facades, walls, parapetsrdandscaped
surroundings.
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9 Discourage above verandah (or roof), sky, bunting, animated, electronic and reflective signs due
to the adverse impact such advertising signs have on visual amenity and resaottalutter in
industrial and restricted retail areas.

Specific Guidelirs for Industrial Areas

Specific sighage requirements for industrial areas include:

1 Should have a maximum area of 10 square metres.

1 Where frontage greater than 40 metres and well séiack from a road, consideration will be
given for signage with a maximum area of 20 square metres.

1 Where an industrial building (or complex) is freestanding:

- Where dual road frontage, a fascia / wall mounted sign is permitted on each road abuttal
(provided the road is located at the front or the side of the site) which identifies the
company name (and logo if applicable)

- One poléd pylon sign or freestanding panel sign may be permitted provided it is no
greater than seven metres in height, and identifiehe company name and logo only.

1 Where multiple tenants exist on a site coordinate one main pélgylon / free standing panel
sign to identify the various businesses located within the site.
9 Forindustrial estates, sighage that provides a business regigtwvill be considered providing that:

- The sign is located within the landscape treatment of the property at the main entrance.

- Does not exceed three square metres.

- Does not adversely impact upopedestrian or vehicular safety.

1 Pole signs will be considereth industrial areas providing they:

- Are located at large free standing premises fronting a Road Zone 1 and well set back
from that road,;

- Display only business identification information and are limited to one pole sign per
premises;

- Are not part of an indstrial estate (in this instance tenants are suggested to share a pole
sign);

- Incorporated into a landscaped area;

- Less than seven metres in height.

Specific Guidelines for Restricted Retail Areas

Specific signage requirements for restricted retail areasclude:

1 Where there is a grouping of restricted retail premises (such as in a homemaker centre) business
identification signage should only be permitted where the retail premise has direct frontage to
the exterior of the centre on to a carpark. Signs Wih the grouping should be consistent and
uni form in area and preferably | ocated on the

9 For individual restricted retail premises, the advertising area should not exceed 12 square
metres for the premise.

1 Alarge feestanding premise with a frontage of greater than 40 metres and well setback from
the road, will be permitted up to 20 square metres of advertising signage.

1 Where restricted retail premises are collocated (i.e. homemaker centre), Council will allow one
major Pole sign or freestanding panel sign to provide a register of business. The sign must be no
greater than seven metres in height.

1 For freestanding restricted retail sales premises, one pole sign may be permitted, but only when
t he si t e 0ceeds40omattesirglengtre x

Preferred Signage Types

Business ldentification Signage
Verandah Fascia Signage

Pole Signage

Direction Signage

Internally llluminated Signage
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Figure 11. Discouraged Sign Types for Pad Sites, Industrial & Restricted Retail
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Figure 12. Encouraged Sign Types fdPad Sites, Industrial & Restricted Retail
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45 Residential Areas

A range of uses can be located within residential areas which require advertising signage, including
but not limited to home occupation (business operated at hontey a home owner / occupier), and
non-residential uses such as nursing homes, medical centres childcare centres.

Residential areas expect a high level of amenity, privacy, and no visual intrusion from advertising
signs or illumination.

Signage in these &eas therefore should be:

1 minimised so it does not detract from the residential amenity of the area; and

9 designed to be compatible with the surrounding residential area.

Design guidelines:

Recommended advertising approach for signage within residentsakas:
1 Signage should be limited to one business identification sign with an area of less than three
square metres.
1 Signage should be affixed to the building and should respect the form and scale of the host
building. Ideally the signage should beingpror at ed i nto the buildingfs
1 If the signage is free standing it should be:
- located at the front of the building
- located on the street with the greatest amount of traffiaf(the site has more than one
street frontage)
- no higher than two metres abovéootpath level
- incorporated into the landscape treatment
1 Signage should bernternally illuminated, floodlit, animated, electronic and reflective signs are
discouraged unless it can be demonstrated that there is no adverse impact upon residential
amenity.

Preferred Signage Types

Business ldentification Signage
Direction Signage
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Figure 13. Encouraged Sign Types fdResidential Area
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Signs can be
parallel to the street

Figure 14. EncouragedSign Types for Shops for Residential Area

Signs can be at right
angles to the street
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Figure 15. Encouraged Sign Types fdResidential Area

4.6 Display Home Villages &Land Sales Office

Display homes and villages are typically located within new residential estates. Residential areas
expect a high level of amenity, privacy, and minimal visual intrusion from advertising signs or bright
lights. Signage in these areatherefore should be minimised so it does not detract from the
residential amenity of thearea and mug not be on council road reserve

Design guidelines:

Recommended advertising approach for signage for display home villages and land sales offices:

1 Be designed to minimise visual clutter and unnecessary repetitiveness.

1 One promotion sign is permitted on site at the entry to the display village.

1 Apreferred maximum of two promotion and four pole (banner) signs are permitted for the
promotion and identificaton of a land sales office. Promotion signs within 20 metres of the land
sales office must not exceed 10sgm in size to ensure that the signs are in keeping with the scale
of the temporary sales building and nearbyisplay homes (where applicable)

9 Direction signage is permitted within the estate to direct people to the display village but should

not exceed 0.3 square metres in size.

Direction signage is permitted to identify the car park and the pedestrian access to the village.

Internally illuminated, floallit, animated, electronic and reflective signs are highly discaged in

display home villages.

Signs should only be displayed for the length of time the land is being used for a display home.

Direction signs (including display village maps) larger tham38gm in size are to be defined as

business identification signs. All signs are prohibited in any existing or future Council park /

reserve withinthe display home village area.

Signs are prohibited on Council verge / road reserve.

One promotion sign pebuilder will be permitted within the display village.

One promotion sign is permitted in the front setback of each display home which clearly

identifies the builder and / or the name of the display home. Display home identification signs

are to be less tlan two square metres in area.

=a =

=a =
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